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Executive Summary 

At a Glance 

• Red meat production and exports are a large and high value-added component of our agri-food 

sector 

• The industry has faced restructuring and other challenges since the early 2000s, still, red meat 

consumption and exports supported 288,000 jobs in Canada in 2016 

• There are vast opportunities to grow red meat product exports—each $100 million (inflation 

adjusted) increase in exports creates jobs and economic activity across a wide range of 

industries in Canada 

Canada’s geography, soil and water resources make it one of the world’s biggest agriculture producers 

and the 5th largest exporter of agricultural and agri-food products.1 And red meat production and 

exports are a large and high value-added component of our agri-food sector. In 2016, Canadian farmers 

and food processors exported $6.4 billion of red meat products, while Canada’s consumption of red 

meat is estimated at over $12.7 billion. In addition, red meat products and by products are used as 

inputs for other industries—adding $10.1 billion purchased for industrial use. Together, exports and 

domestic consumption and use support economic activity across a broad range of industries from farm-

to-fork. 

In recent years, the industry has faced its share of challenges. In the early 2000s, Canadian export prices 

and domestic prices for red meat products were under downward pressure because of the steadily 

rising value of the Canadian dollar. But even throughout North America, competitive pressures and low 

profit margins resulted in a steady decline in the number of beef farms and beef cattle. Red meat 

processing also underwent significant restructuring, with the industry counting heavy job losses 

between 2005 and 2014. Today, the situation is turning around. The Canadian dollar has weakened off 

and North American pork and beef prices have recovered. Exports rebounded strongly in 2016 and 

domestic consumption is estimated to have turned around in 2017. 

We relied on Statistics Canada’s detailed model of Canada’s industrial structure to quantify the overall 

economic footprint associated with domestic and international red meat consumption. Our findings 

suggest that across the entire supply chain, red meat consumption (including industrial use) in Canada 

generated $15.3 billion of economic activity and supported 225,000 jobs in 2016. Adding activity 

associated with red meat exports lifts the economic contribution to $20.4 billion in GDP and 288,000 

jobs. Red meat consumption, industrial use and exports also contributed significantly to government 

coffers, generating about $6 billion in revenues that accrued to federal, provincial and local 

governments. 

                                                           
1 Agriculture and Agri-Food Canada. An Overview of the Canadian Agriculture and Agri-Food System 2016. 
http://www.agr.gc.ca/eng/about-us/publications/economic-publications/an-overview-of-the-canadian-agriculture-
and-agri-food-system-2016/?id=1462288050282 [Accessed Nov 27, 2017]. 

http://www.agr.gc.ca/eng/about-us/publications/economic-publications/an-overview-of-the-canadian-agriculture-and-agri-food-system-2016/?id=1462288050282
http://www.agr.gc.ca/eng/about-us/publications/economic-publications/an-overview-of-the-canadian-agriculture-and-agri-food-system-2016/?id=1462288050282


Canada’s Red Meat Industry 

© The Conference Board of Canada, 2017 5 | P a g e  

Over the past few years, Canadian producers bolstered red meat product exports to Asia. The volume of 

red meat products exported to China (including Hong Kong) increased from $334 million in 2010, to 

$835 million in 2016, posting real annualized growth of over 16 per cent annually. Still, the U.S. remains 

Canada’s most important market, accounting for 53 per cent of red meat product exports. 

Red meat consumption in Canada is likely to grow modestly over the long-term, restrained by slow 

population growth, changing consumer preferences and an aging demography. On the other hand, 

Canada’s export potential is vast. Demand from Asia and other fast growth markets, more open borders, 

and Canada’s excellent reputation in food quality and security provide ample opportunity for red meat 

exporters.  

We find that for each $100 million (inflation adjusted) increase in exports, 1,161 jobs are created across 

Canada. These results suggest that the increase in Canadian red meat product exports to China that 

occurred between 2010-16, valued at $500 million, support about 5,800 Canadian jobs and $160 million 

in government revenues on an ongoing basis.  
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Stable Demand for Canadian Red Meat Products 

Section Summary 

• Canadian households spent $12.7 billion in 2016 on fresh, frozen and processed red meat 

products in stores and restaurants, accounting for 10.3 per cent of total spending on food. 

• North American market pressures have led to strong price increases for red meat products since 

2010, resulting in modest declines in red meat consumption by Canadian households. 

• The volume of red meat product exports to China has expanded by 150 per cent since 2010, still 

the United States and Japan remain Canada’s most important export markets, together 

accounting for 72.5 per cent of exports. 

 

Red Meat Consumption Holds Steady  
In 2016, Canadian households spent nearly $124 billion on food, about 10.4 per cent of their total 

current expenditures. For comparison, this is about half of what we spend on shelter, and 2.5 times 

what we spend on clothing. Of the $124 billion spent on food, about $88 billion is for food purchased 

from stores while the balance, $36 billion, is purchased from restaurants. Of the food purchased in 

stores, 19 per cent (or $17.2 billion) was spent on meat and meat products, including poultry, fish and 

seafood. (See Chart 1.)  

Chart 1: Food Purchased from Stores 

2016 estimates, per cent shares 

 

Sources: Statistics Canada, Table 203-0028; The Conference Board of Canada. 

In Table 1, we document trends in consumption of red meat products over the last seven years. To do 

so, we isolated consumption and exports of red meats from other meats including seafood and poultry. 

Household spending data from Statistics Canada specific to fresh, frozen and processed red meat are not 

always isolated from other meat products. As such, we relied on additional information from Statistics 
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Canada’s supply-use tables and other sources, to produce estimates of Canadian household red meat 

consumption.2 We thus considered consumption of fresh and frozen beef, pork and other red meats, as 

well as processed red meat products.  

Our estimates, including food purchased from stores and restaurants, suggest that Canadian households 

spent $12.7 billion last year on red meat products—defined as fresh and frozen beef, pork and other red 

meats and processed red meat products. While household budgets for red meat products have 

increased sharply since 2010, this is due to relatively strong price increases for those same products. In 

real terms (adjusted for inflation), Canadians are consuming slightly less red meat products in 2016 then 

in 2010. (See Table 1). The volume of consumption has declined over the past 7 years, largely due to 

price pressures. In past decades, red meat product prices had generally advanced in line with overall 

inflation. However, since 2010, annual price increases for red meat products averaged 5.4 per cent, 

roughly 3 times the pace of overall inflation. Still, Canadian households have adjusted their budget to 

accommodate most of the price increases. Over the past 7 years, real red meat products consumption 

has averaged a relatively steady 10.7 per cent of total food expenditures in stores and restaurants.  

Table 1: Household Spending on Food and Red Meat Products 

millions of 2016 $ 

 2010 2011 2012 2013 2014 2015 2016 

Food expenditures  119,738   115,890   113,965   116,396   117,525   121,927   123,984  

  Food purchased from 
  stores 

 87,365   82,768   81,651   83,950   85,157   86,130   88,020  

  Food purchased from 
  restaurants  

 32,398   33,021   32,263   32,438   32,354   35,749   35,964  

  Red meat products  13,247   12,542   12,406   12,308   13,043   12,384   12,732  

Red meat product prices 
(annual per cent change) 

0.51 6.23 5.78 2.28 11.10 9.86 -0.19 

Sources: Statistics Canada, Tables 203-0028, 381-0033, 326-0021; The Conference Board of Canada. 

Prices on the Rise 
Canadian prices for red meat products have increased sharply over the 2010-16 period. Cumulatively, 

the price of fresh or frozen red meat purchased in stores was 45 per cent higher in 2016 than in 2010, 

and processed red meat product prices were about 28 per cent above 2010 levels. Free trade within 

North America (and with other jurisdictions) ensures that the market for red meat products and live 

animals is determined by global demand and supply. In practice, because of its size, the U.S. market has 

by far the biggest influence on live animal and processed red meat product prices within North America. 

And, because prices are set in U.S. dollars, changes in exchange rates with the Canadian dollar will 

significantly influence prices in Canadian stores.  

In the early 2000s, Canadian export prices and domestic prices for red meat products were under 

downward pressure because of the steadily rising value of the Canadian dollar. In addition, in the spring 

                                                           
2 A more detailed description of how the data were constructed is available in the Technical Notes section at the 
end of this briefing. 
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of 2003, the Canadian Food Inspection Agency announced that a Canadian cow was found to have 

bovine spongiform encephalopathy (BSE) which resulted in the U.S. and some 40 other countries to 

close their borders to Canadian cattle.3 The Canadian market became significantly oversupplied, but 

even throughout North America, competitive pressures and low profit margins resulted in a steady 

decline in the number of beef farms and beef cattle. This decline in production eventually helped 

rebalance the market—prices stabilized and started to rise, especially since 2010. In addition, North 

American pork prices hit new highs in 2014 because of the porcine epidemic diarrhea outbreaks and the 

mass cull that greatly affected the stock of pigs. While hog production is ramping back up, prices have 

remained elevated. But Canadian red meat products underwent the most significant price increases in 

2015 and 2016, when the value of the Canadian dollar relative to the greenback dropped sharply. This 

essentially made Canadian meat products much cheaper in the North American market, and helped lift 

Canadian prices of livestock and red meat products. Overall, Canadian consumers’ purchasing power for 

red meat products has been significantly eroded from 2010-16 but the situation is turning around as a 

strengthening Canadian dollar helped roll back red meat product prices in 2017. 

Exports Rebound in 2016 
Exports of red meat products, including fresh and frozen beef, pork and other red meats, as well as 

processed red meat products, were valued at $6.4 billion in 2016—accounting for 37.5 per cent of total 

food exports.4 (See Table 2.) While export volumes sat at historically low levels from 2012-15, a strong 

rebound occurred last year, with real red meat product exports advancing by 8.9 per cent in 2016. 

Moreover, production and export data available through the first half of 2017 suggest that another 

strong increase occurred in 2017.  

 

Over the past few years, demand from Asia, and especially China, has bolstered red meat product 

exports despite punitive tariffs in many parts of Asia. The volume of red meat products exported to 

China (including Hong Kong) increased from $334 million in 2010, to $835 million in 2016, essentially 

posting real annualized growth of over 16 per cent annually. Still, the U.S. remains Canada’s most 

important market, accounting for 53 per cent of red meat product exports while Japan has been a 

steady export destination, especially for higher value-added products. (See Chart 2.)  

 

Table 2: Red Meat Exports 

millions of 2016 $ 

 2010 2011 2012 2013 2014 2015 2016 

Food exports 14,419 14,906 15,457 16,041 16,118 16,880 17,104 

Red meat exports 6,646 6,377 5,869 5,915 5,979 5,887 6,411 

       annual per cent change 3.5 -4.0 -8.0 0.8 1.1 -1.5 8.9 

Sources: ISED Trade Data Online; The Conference Board of Canada. 

 

                                                           
3 https://globalnews.ca/news/1830438/timeline-canadas-2003-mad-cow-disease-crisis/ [accessed Nov 28, 2017] 
4 It is important to note that our analysis does not consider exports of live animals—also an important contributor 
to Canada’s overall merchandise exports 

https://globalnews.ca/news/1830438/timeline-canadas-2003-mad-cow-disease-crisis/
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Chart 2: Red Meat Products, Exports by Destination 

2016, per cent shares 

 

Sources: ISED Trade Data Online; The Conference Board of Canada. 
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Chart 3: Meat Manufacturing vs. Consumption and Exports 

Volumes, indexed to 2010 = 1.00 

 

Sources: ISED Trade Data Online; Statistics Canada; The Conference Board of Canada. 
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Saskatchewan’s economies, but the lift to GDP and employment is sizeable in all provinces.  
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impact than just those industries directly associated with raising livestock, processing, and distributing 

red meat products. 

 

Total spending on red meat products in Canada is estimated at $29.3 billion in 2016. As we saw in the 

previous section, this includes household spending (in stores and restaurants) of $12.7 billion, industrial 

use of $10.1 billion and exports worth $6.4 billion. Even after accounting for imports6 that help meet 

demand throughout the supply chain, domestic demand and exports of red meat products generated 

$20.4 billion in economic activity in Canada in 2016. (See Table 3). The red meat products supply chain is 

significantly influenced by export demand. Exports account for 25 per cent ($5.1 billion) of GDP in the 

red meat products supply chain, and nearly 27 per cent of businesses’ net operating surplus. 

 

Table 3 

Economic Footprint of Red Meat Domestic Demand and Exports 

Expenditures 
(millions 2016$) 

12,732 10,115 6,410 29,257 

 
 Household 

Spending 
 Industrial 

Use 
 Export 

Demand 
Total Impact 

GDP (millions 2016$) 8,649 6,621 5,099 20,369 

Labour income (millions 2016$) 5,323 4,013 2,999 12,335 

Net operation surplus (millions 2016$) 3,076 2,445 2,019 7,541 

Employment (000s) 131 94 63 288 

Taxes (millions 2016$) 2,540 1,947 1,521 6,007 

      Federal 1,149 890 700 2,739 

      Provincial 1,023 783 615 2,422 

      Municipal 367 274 206 847 

Sources: Statistics Canada; The Conference Board of Canada. 

Real GDP impacts are spread throughout a wide array of industries. The largest impact was on the 

manufacturing sector, accounting for over 29 per cent of the red meat supply chain. Coming in second 

were the primary sector, and wholesale and retail trade sectors, each accounting for about 22 per cent 

of the GDP impact. Providing smaller contributions were the finance, insurance, leasing, and real estate 

industries; the transportation and warehousing industries; and professional, scientific and other 

technical services industries. Altogether, these industries accounted for over 90 per cent of the total 

economic impact related to spending on red meat products, with the remaining 9.4 per cent accruing to 

utilities, construction and a wide array of other services industries. (See Table 4.) 

 

 

 

 

                                                           
6 Inevitably, a share of expenditures throughout the supply chain are met through imports. These leakages result in 
the impact on income in Canada (GDP) being less than the initial expenditures. This is typical of any expenditure—
only in a completely closed economy could the initial expenditure equate one-for-one with GDP. 
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Table 4 

Economic Footprint of Red Meat Domestic Demand and Exports by Industry 

GDP by industry (millions 2016$)  
per cent 

share 

      Primary sector 4,536 22.3 

      Utilities and construction 741 3.6 

      Manufacturing 5,963 29.3 

      Wholesale and retail trade 4,446 21.8 

      Transportation and warehousing 1,212 5.9 

      Finance, insurance and real estate 1,366 6.7 

      Professional, scientific and other technical services 924 4.5 

      Other services 1,181 5.8 

Total GDP 20,369 100.0 

Sources: Statistics Canada; The Conference Board of Canada. 

In 2016, demand for red meat products supported 288,000 jobs across Canada—thus nearly 1.6 per cent 

of total employment is held up by industries in the red meat products supply chain. The lion’s share of 

employment in the red meat supply chain are in three industries—livestock production (50,600), food 

manufacturing (55,500) and retail (85,100). While some segments of the supply chain pay lower-than-

average wages, many jobs in the red meat supply chain are high skilled, high wage. For example, the red 

meat products supply chain supports employment in legal and accounting services (4,000); professional, 

scientific and technical services including research and development, architectural and engineering 

services and computer system design (6,500); and in other financial and management services (7,700). 

Overall, domestic demand and exports of red meat products generated $12.3 billion in labour income, 

while much of the remaining income, $7.5 billion, is accounted for in business net operating surplus. 

(See Table 3). 

 

The income supported by the red meat supply chain also supports revenues for federal, provincial and 

local levels of government. In 2016, a total of $6 billion in taxes were generated from taxes on products 

and production (which include sales, gasoline and excise taxes, and import duties), as well as corporate 

income taxes and personal income taxes. Municipal governments also benefited from a lift to municipal 

property taxes paid by businesses. About $2.7 billion in tax revenues accrued to the federal government, 

while provincial/territorial governments received an aggregate $2.4 billion. Economic activity associated 

with red meat consumption and exports helped lift municipal government own source revenues by $847 

million in 2016. (See Table 3). 
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Table 5 

Share of Economic Footprint of Red Meat Domestic Demand and Exports 

GDP by region (millions 2016$)  
per cent share 

of total 
economy 

Atlantic 534 0.6 

Quebec 3,879 1.2 

Ontario 6,743 1.1 

Manitoba 2,029 3.6 

Saskatchewan 1,448 2.5 

Alberta 4,300 1.5 

British Columbia 1,404 0.6 

Total GDP 20,369 1.2 

Sources: Statistics Canada; The Conference Board of Canada. 

Regional economic impacts associated with the red meat products supply chain are largest in central 

Canada, with real GDP impacts of $6.7 billion in Ontario, and $3.9 billion in Quebec. However, relative to 

each province’s overall economy, the red meat products supply chain is most significant in the prairies. 

In particular, red meat domestic demand and exports support about 3.6 per cent of total economic 

activity in Manitoba. (See Table 5.) The red meat products supply chain is least important in British 

Columbia and the Atlantic provinces where food processing is more dependent on seafood. 

Economic Impacts of an Expansion in Red Meat Product Exports 

Section Summary 

• There are modest opportunities for spurring growth in domestic demand for red meat products, 

but export opportunities are vast. 

• China is becoming increasingly dependent on agricultural imports and Canadian food products 

have an excellent reputation among Chinese consumers. 

• A modest $100 million increase in exports results in an almost equivalent increase in GDP and 

creates 1,160 new jobs across Canada. 

• The increase in Canadian red meat product exports to China that occurred between 2010-16 

supports about 5,800 Canadian jobs and $160 million in government revenues on an ongoing 

basis. 

• As the potential for exports improve, Canada needs to do more to attract investment and 

automation in livestock production and processing. 

 

As we saw earlier, despite rapid price increases over the past 6 years, real household spending on red 

meat products remained relatively stable. And while prices will play a role in affecting short-term 

spending, longer-term demand for red meat products will track demographic growth and other trends. 

Canada’s population is expected to increase at an average annual rate of less than 1 per cent per year 

over the coming years. Moreover, our changing demographic profile is expected to weigh down on 
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domestic demand for red meat products as an aging population generally reduces its caloric intake and 

consumes less red meat. Furthermore, immigration, which will account for a growing share of 

population growth, may also impact domestic demand for meat products as some cultures avoid certain 

meat proteins, while others may not eat meat at all. Slow population growth coupled with stable food 

consumption suggest that there are modest opportunities for spurring growth in domestic demand for 

red meat products. 

 

On the other hand, Canada’s export potential is vast. Even if the United States and Japan remain 

Canada’s largest markets for red meat products, growing incomes and greater urbanization in emerging 

countries present excellent opportunities in fast growth markets. According to the United Nations, the 

global population is currently growing by about 75 million a year and will reach 8.5 billion by 2030, up 

nearly 1 billion from 2017 estimates. While population growth in China is slowing, the country is 

becoming increasingly dependent on agricultural imports. This reflects the improvements in Chinese 

living standards and the accompanying shift to a diet higher in protein, which has made China a strong 

export market for Canadian red meat products. Exports to China have posted exponential growth in 

recent years and Canadian food products have an excellent reputation among Chinese consumers.7 

 

In addition, free trade agreements with the European Union and South Korea are expected to expand 

export opportunities. The Canada-Korea Free Trade Agreement entered into force in 2015, reducing 

tariffs on beef, pork, grains, and oilseed exports to South Korea. These tariffs will be eliminated within 

10 years. The Comprehensive Economic and Trade Agreement with the European Union was approved 

by the European Parliament in February 2017 and was implemented as of September 2017. The 

agreement increases the quotas on duty-free European imports of Canadian beef and pork. Canadian 

beef producers will see their annual quota increase to 50,000 tonnes—up from the current 15,000 

tonnes. Canadian pork producers’ quota will rise to 75,000 tonnes, a substantial increase from the 

current 6,000 tonnes. Free trade negotiations are also ongoing with India, Japan, Malaysia, Chile and 

many other countries in Asia and South America.  

 

Given the outlook for strong growth in global demand, it is interesting to ask what the impact on the 

economy, wages, employment, and profits are of an increase in exports—in essence, what are the 

economic multipliers associated with an increase in red meat product exports? 

 

 

 

 

 

 

 

                                                           
7 Financial Post: A gastronomic transition': China's growing hunger for Canada's food, June 8, 2013. 
http://business.financialpost.com/news/economy/a-gastronomic-transition-chinas-growing-hunger-for-canadas-
food [accessed October 29, 2017] 

http://business.financialpost.com/news/economy/a-gastronomic-transition-chinas-growing-hunger-for-canadas-food
http://business.financialpost.com/news/economy/a-gastronomic-transition-chinas-growing-hunger-for-canadas-food
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Table 6 

Economic Impact of $100 million Increase in Red Meat Product Exports 

  

GDP (millions 2016$) 97 

Labour income (millions 2016$) 55 

Net operation surplus (millions 2016$) 40 

Employment 1,161 

Taxes (millions 2016$) 32 

      Federal 14 

      Provincial 13 

      Municipal 4 

Sources: Statistics Canada; The Conference Board of Canada. 

We find that increasing red meat product exports has a significant positive impact on GDP and job 

creation. In fact, a modest $100 million increase in exports results in an almost equivalent increase in 

GDP of $97 million. And for each $100 million increase in exports, 1,161 jobs are created across Canada. 

(See Table 6). Indeed, the economic impact lifts labour income, business operating surplus and taxes. 

These results suggest that the increase in Canadian red meat product exports to China that occurred 

between 2010-16, valued at $500 million, supports about 5,800 Canadian jobs and $160 million in 

government revenues on an ongoing basis. 

Is the Red Meat Supply Chain Export-Ready? 
Canada is slowly succeeding in its efforts to rebuild its red meat supply chain. The beef industry suffered 

heavy restructuring over the past 13 years, from live animal production to meat processing. For 

instance, the discovery of BSE in an Alberta herd in 2003 had devastating impacts on live animal exports 

while an appreciating Canadian dollar strained Canadian producers’ competitiveness (for all red meat 

producers) through most of the following decade. It wasn’t until 2005 that the U.S. border was 

reopened to exports of live bovine animals under 30 months of age. And in 2007, restrictions were 

eliminated for older animals.  

More recently, however, conditions continue to improve. In January 2016, South Korea resumed imports 

of Canadian beef, the country being one of the last key export markets to fully accept the soundness of 

Canada’s BSE risk mitigation measures8 and U.S. imposed country of origin labelling (COOL) regulations 

were repealed a month earlier. The COOL meat labelling rules, which require retail outlets to label meat 

according to where the animal was raised, hurt Canadian farmers and food processors because the 

regulations added significant segregation costs to meat and pork products. Canada is also moving 

toward a national beef traceability system, which would go a long way toward managing and reducing 

any health-related risks.9 Implementation of this system will help to open foreign markets to Canadian 

                                                           
8 CBC News: Canadian beef exports to South Korea to resume. http://www.cbc.ca/news/business/beef-south-
korea-1.3386756 [accessed October 27, 2017] 
9 The Conference Board of Canada. Forging Stronger Links: Traceability and the Canadian Food Supply Chain. 
November 2012. http://www.conferenceboard.ca/e-library/abstract.aspx?did=5147 

http://www.cbc.ca/news/business/beef-south-korea-1.3386756
http://www.cbc.ca/news/business/beef-south-korea-1.3386756
http://www.conferenceboard.ca/e-library/abstract.aspx?did=5147
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beef products and to differentiate Canadian products from those of major competitors, such as the 

United States. 

However, as the potential for exports improve, Canada needs to do more to attract investment and 

automation in livestock production and processing. Live hog inventories in Canadian farms have 

recovered but cattle inventories remain well below 2010 levels. And the competitive challenges 

associated with high animal prices, an appreciating currency and a tight labour market have also taken a 

toll on the manufacturing end of the red meat supply chain. Capital intensity, the amount of real 

machinery and equipment per worker in the industry, has taken a significant hit since the early 2000s, 

declining by roughly 25 per cent. This is a challenge for an industry that continues to face chronic labour 

shortages.10 

Meat product manufacturing has always been labour-intensive and productivity gains have been difficult 

to realize. However, technology is improving, resulting in cheaper and more advanced robotic systems. 

These developments should help incent increased investment in robotics technology for Canadian meat 

producers. In recent years, food manufacturing in Canada has started to make greater use of robots and 

automation in hopes of improving productivity, lower worker injuries and improve food safety.  

Conclusion 

Industries in Canada’s red meat supply chain have experienced significant competitive pressures since 

the early 2000s, due mostly to the strong appreciation in the Canadian dollar and the imposition of 

trade restrictions with the United States and other countries. Despite the challenges, we find that 

consumption and exports of red meat products contributes significantly to Canada’s economy. In 2016, 

$20.4 billion in GDP and 288,000 jobs were supported by Canada’s red meat supply chain. 

From 2010-16, real exports to China have expanded by $500 million. Based on our export multipliers, we 

estimate that this has added a nearly equivalent amount to real GDP, created 5,800 jobs and now 

supports $160 million in government revenues on an ongoing basis. 

In 2016, exports contributed about 25 per cent of the GDP created in Canada’s red meat supply chain, 

much more than other food processing sectors. And looking ahead, export intensity is expected to rise.  

Over the long term, Canadian households will likely generate modest growth in demand for red meat 

products, but export opportunities are opening and provide vast potential, especially to fast-growth, 

developing economies. However, challenged by ongoing labour constraints, red meat producers will 

need to attract investment and automation in livestock production and processing to fully take 

advantage of Canada’s export potential.  

                                                           
10 Labour market challenges are also an issue for livestock producers. See: Canadian Agricultural Human Resources 
Council.  Agriculture 2025: How the Sector’s Labour Challenges Will Shape Its Future. May 2016. https://cahrc-
ccrha.ca/sites/default/files/files/Labour-Employment/NAT_reportE_final.pdf [accessed Nov 30, 2017] 
 

https://cahrc-ccrha.ca/sites/default/files/files/Labour-Employment/NAT_reportE_final.pdf
https://cahrc-ccrha.ca/sites/default/files/files/Labour-Employment/NAT_reportE_final.pdf
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Technical Notes 

Estimates of household spending on red meat products: Detailed food expenditure estimates are based 

on Statistics Canada Survey of Household Spending (SHS), Table 203-0028, detailed food expenditures. 

These data reflect average spending per household and are available to 2015. Estimates for 2016 were 

grown out based on more aggregate household spending data from Statistics Canada’s National Income 

Accounts. Total spending was constructed as the product of average household spending and total 

number of households from the 2016 Census. Data were adjusted for inflation using Statistics Canada’s 

annual Consumer Price Indexes, Table 326-0021. 

However, it is not possible to completely isolate red meat consumption using the SHS. Instead, data 

from Statistics Canada’s Supply-Use Table 381-0033 was used to break out read meat consumption 

expenditures up to 2013. Unfortunately, these data do not differentiate between spending in stores 

versus spending in restaurants, so only an estimate for total expenditures is available. From 2014 to 

2016, the Conference Board relied on total meat consumption growth from the SHS to estimate red 

meat consumption. 

Estimates of industrial use of red meat products: Statistics Canada’s Supply-Use Table 381-0033 also 

provides information about industrial use of red meat products. Similar to household spending, data on 

industrial use were available up to 2013 and grown out based on overall consumer spending for red 

meat products. Because industrial use for red meat is spread out, in small amounts, across such a broad 

range of industries, it is difficult to identify a more appropriate driver of demand. We felt that household 

consumption provided a reasonable proxy for growing out industrial use to the year 2016, assuming that 

businesses using red meat products for their own end-use react to price changes in similar ways as 

households. 

Red meat export data: Detailed export data are available from Innovation, Science and Economic 

Development (ISED) Canada’s trade data online database. While it is not possible to perfectly isolate red 

meat and red meat product exports there is only a small bias produced from the data in some small 

categories. Exports of red meat products were compiled from the sum of the following Harmonized 

Commodity Description and Coding System (HS) codes:  

✓ HS 0201 - Meat of bovine animals - fresh or chilled 

✓ HS 0202 - Meat of bovine animals - frozen  

✓ HS 0203 - Meat of swine - fresh, chilled or frozen 

✓ HS 0204 - Meat of lamb, sheep and goats - fresh, chilled or frozen 

✓ HS 0205 - Meat of horses, asses, mules or hinnies - fresh, chilled or frozen 

✓ HS 0206 - Edible offal - bovine, swine, sheep, goat, horse, ass, mule, hinny - fresh, chilled or frozen 

✓ HS 0209 - Pig fat, free of lean meat, and poultry fat, not rendered or otherwise extracted, fresh, chilled or 

frozen 

✓ HS 0210 - Meat and edible offals of bovine, swine and other animals - salted, in brine, dried or smoked 

✓ HS 1601 - Sausages and similar products of meat, meat offal or blood; food preparations of these products 

✓ HS 1602 - Prepared/preserved meat, meat offal or blood (other than sausages) 
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Gross Domestic Product (GDP): GDP is a measure of the unduplicated dollar value of the goods and 

services generated within a region over a given period. By industry, it measures value added, calculated 

as the difference between total revenue and the sum of expenses on parts, materials, and services used 

in the production process. The sum of value added across all industries in a region yields regional GDP. It 

can also be measured as income accruing to labour and owners of capital or, on an expenditure basis, as 

the sum of household and government spending, investment and net exports.  

Meat manufacturing GDP data: Statistics Canada publishes meat manufacturing GDP, in real 2007 

dollars. These data are available from Table 379-0031, gross domestic product (GDP) at basic prices, by 

North American Industry Classification System (NAICS). Meat products manufacturing is NAICS code 

3116. These data do not isolate red meat and include poultry and other meat manufacturing. 

Real dollars: In this report, unless otherwise noted, all dollar figures are presented in real (inflation-

adjusted) terms, in constant 2016 dollars. This allows spending, income, revenue and GDP estimates to 

be comparable over time and represents purchasing power in 2016. 

Input-Output (I-O) model: An I-O model is a mathematical representation of the supply chain among 

industries within a region. The economic structure is estimated for a specific year. In our case, the I-O 

model constructed for this analysis is based on the year 2013. The industrial structure represented 

within the model used in this analysis is very detailed—encompassing over 200 industries and nearly 

500 commodities.  

Economic impact analysis: The Conference Board relied on Statistics Canada’s detailed input-output (I-

O) modelling framework to isolate the impact of household spending and exports of red meat products 

on GDP, employment and other economic indicators. The most recent model is based on Canada’s 

industrial structure as it was in 2013. The economic impact analysis is meant to assess the full supply-

chain impacts of demand for red meat products in Canada and quantify the support that red meat 

demand brings to Canada’s economy. 

The overall effect of red meat products spending on the economy is based on the sum of two major 

components. Direct effects, are associated with specific firms or industries that are directly involved in 

the activity under analysis. However, in this expenditure based analysis, direct effects can span a variety 

of industries, from meat packing and processing to a broader definition include food retail, restaurant 

sales, distribution, agricultural production and others. Indirect effects, are associated with capturing 

broader supply-chain effects that generate economic activity across a wide range of industries. For our 

analysis, we regroup and report on the economic impacts associated with the sum of both direct and 

indirect effects. However, the economic contribution associated with meat packing and processing is 

isolated and presented separately.  

Third round economic impacts, or induced effects, occur when the wages that employees earn from the 

direct and supply-chain effects are spent. The economic impacts associated with induced effects 

generally occur in consumer-oriented industries, such as retail trade. Induced effects are not compiled 

for the economic impacts associated with household spending and exports on red meat products to 

avoid double-counting specific household spending on red meat products. However, when looking at the 
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potential impact of expanding exports, we do consider the very real impact that induced spending would 

have on the economy. 
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