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Canadian beef brand

Consumer implementation

Trade implementation

Opportunities to leverage

Outline



Represents the public image 

and perception of Canadian beef 

with industry and consumers

Personifies the product, services 

and industry

Exudes the culture, passion and 

inspiration of Canadian beef by 

connecting emotionally with 

customers and consumers 

through its promise and actions

The Brand



Legitimacy ðBrand positioning built around a 

promise it can legitimately deliver

Distinctivenessðpurpose of the brand is to 

distinguish or differentiate itself in the market 

place

Relevancyðthe message and value offer must be 

relevant to the audience and connect emotionally 

with stakeholders

Consistencyðthe hallmark of every great brand is 

the steadfast positioning of the value offer 

through its actions and communication

Characteristics of All Great Brands 


